Introduction
The insurance market role importance in the economy and the contemporary world in general increases rapidly, all the time. Today, there is hardly any economic sphere in which the insurance issue is not included. The possibility to relate the aforementioned issue with all economic spheres, as well as the individual's existence, indicates its capacity to function in general. In terms of both law and economy, the notion insurance has been defined as one of the forms of risk management and governing, primarily used as protection from the risks that are likely to cause damage and loss. From individual point of view the insurance is an economic instrument used by the consumer to prevent himself from the possibility of a financial loss (a possible event that the individual is insured against) by investing (exchanging) a smaller sum of money (insurance premium), in advance. (Vaughan & Vaughan, 1995) All in all, the existence of insurance market is a must for providing appropriate conditions for insurance development. In this context, it appears to be a place where various insurance services, providing security in terms of the detrimental events, have an impact on the economy and as a result a lower risk protection is being offered. This market, as any other market includes supply and demand and has its separate laws and relations in various conditions of greater or lower freedom of movement. Participants in the insurance market are: the numerous insurers, the insured clientsthe insurance consumers, the insurance contractors, the mediators, the representatives etc.
Taking as a point of departure the separate groups varieties-kinds of insurance specifics, there is a great variety of markets of this kind: motor insurance markets, life insurance market, real estate insurance market etc. The insurance market is quite specific and it differs from the other markets in many aspects. First of all, this market offers a great deal of insurance services, including various real estate and personal risks, which the insurer would not put into effect, neither at the given moment, nor in the future. There is no legal entity, nor a physical person that would consciously permit some of the previously mentioned risks to occur. This is the reason why the insurance and its "goods" and services are so specific.
The Insurance market development is dependent upon several factors, mutually related, as the market size, i.e. the number of population. That means that the rise in the population number requires increase in the number of the market objects such as the insurance companies, as well as brokers insurance groups. Other factors are: the foreign capital investments, the business policy of the insurance companies, which determines the quality and the diversity of the goods offered on the insurance market, the prices of the insurance products, the manner of the risk management, i.e. the loss management, marketing activities, etc. These factors correlate with one of the perhaps most contributing factors that stimulates the development of the insurance market, the law regulation, i.e. the legal regulations, that govern the existing insurance market. This paper investigates the insurance markets in the former Yugoslav republics, which are not EU members, such as: Serbia, Bosnia and Herzegovina, Montenegro and Macedonia, although most of them have the status-candidates for accession to the EU. For the rest of them as Slovenia, which is an EU member already and Croatia, which is about to become an EU state this year, a great deal of the insurance policy reforms have already been implemented and successfully put into practice and the insurance markets have been sufficiently developed. The importance of the insurance market analysis in Serbia, Bosnia and Herzegovina, Montenegro and Macedonia grows due to the fact that they are still developing countries and the implementation of the law novelties in these countries falls behind those in the EU countries. This especially refers to the sphere of life insurance, which dominates in a great deal of the EU countries and is one of the less developed spheres in Serbia, Bosnia and Herzegovina, Montenegro and Macedonia. That is the reason that makes this issue more popular nowadays. It delves into the core of insurance market development, searching the essential reason for the underdevelopment of the insurance markets, with focus on the life insurance in these countries and at the same time it offers and examines the possible measures for the improvement of the situation in this area.
The concept of the paper is structured in order to answer four relevant questions, formulated as basic goals and these are:
1. To identify the insurance market conditions and trends in the foreign Yugoslav republics, which are not EU-members (Serbia, Bosnia and Herzegovina, Montenegro and Macedonia) by means of comparison between the basic indicators of development, attributed to each insurance market separately.
2. Establishing the effects caused by latest law regulations influence, the modifications and the amendment of the laws, as well as some other measures, regarding the insurance issue in Serbia, Bosnia and Herzegovina, Montenegro and Macedonia.
3. Analysis of the life insurance markets in Serbia, Bosnia and Herzegovina, Montenegro and Macedonia and establishment the reasons for the current underdevelopment of these markets, as well as the establishment of the necessary measures, in order to stimulate the development of the life insurance market in a direction that would provide greater population security in these countries.
4. Defining the measures that would stimulate the insurance market development in Serbia, Bosnia and Herzegovina, Montenegro and Macedonia and would improve its efficiency and effectiveness in the aforementioned countries.
The determination of the goals provides the possibility of creating a research which would yield the necessary information, later implemented in the phase of the determination of measures satisfying the contemporary standards for making policy and services that would meet the needs of the insured clients in the former Yugoslav republics, which are not EU-members.
Analysis of the Basic Development Indicators of the Insurance Markets in the Ex-Yugoslav Republics
In this part of the paper it is presented a comparison between separate EU member countries and the non-EU countries, taking into consideration the most punctual and precise markers to examine and estimate the development of the insurance markets in the former Yugoslav republics and these are: the degree of density ( calculated as a pro between the gross written premiums and the number of country's population) and the degree of penetration ( calculated as a proportion between the gross written premiums and GDP), the number of insurance companies dealing with insurance activities and the overall gross insurance premiums per annum.
The penetration degree is an indicator that measures the involvement of the gross written insurance premium (GWP further on) in the country's GDP and it is one of the basic indicators for estimation of the conditions on the insurance market. In Montenegro the degree of penetration from 2004 on indicates growing trends, from 1.68% in 2002 to 2.18% in 2009. However, in 2010, due to the global crisis consequences the gross insurance premiums decreased, which reduced its value included in the GDP to 2.05%. In 2010 in Macedonia the total amount of GWP that was included in the GDP was 1.53% and generally these were the limits of the degree of penetration in the country (the highest value was noted in 2006, with value of 1.6%). There was a similar situation in Serbia, regarding the penetration degree. The value of GWP included in GDP varied from 1.8% in 2008, to 1.9 in 2010. The same goes for the degree of penetration in Bosnia, 1.9% in 2010.
If we compare these statistical data with the value of GWP in GDP in Slovenia (an EU-member) and Croatia (which is about to become an EU-member by the end of this year), it is clear that in these countries, which were also former Yugoslav republics, the degree of penetration is relatively higher. In this study, data is combined from five data sources: Statistical publications from the European Insurance and Reinsurance Federation, Annual insurance reports from the Insurance Supervision Agency of Republic of Macedonia , Annual insurance reports from the National Bank of Serbia, Annual insurance reports from the Insurance Supervision Agency of Montenegro, Annual insurance reports from the Insurance Agency of BiH. Table 1 presents the statistical data for the total insurance GWP values within the period of 10 years, in the European Insurance and Reinsurance Federation (CEA) in which all EU countries are members, as well as the GWP value data for Serbia, Montenegro, Macedonia (all having the status-candidates for accession to the EU) and Bosnia and Herzegovina. By making a simple comparison of the data of these two groups of countries, it is obvious that there is no data for Serbia, Montenegro and Macedonia at the beginning of the new millennium. The initial numbers denoting the GWP in these countries give an impression that the insurance process has been imposed in these countries.
However, it is also clear that every following year these countries increase the total insurance premiums continuously ( Table 2 presents the data of the annual increase of the total GWP value in a period of 5 years in these countries and the member countries of CEA), which is positive, however the trend of continuous increase develops at a slow pace, perhaps due to the fact that just after the promulgation of the new reforms in the insurance area in these countries, i.e. right after the implementation of the EU directives, the world faced a new financial crisis. In 2010, these countries, except for Montenegro, have reached their maximum amount of total GWPs, counting from the period they have become independent countries. Yet, if this values are compared to the ones reached in the other European countries it can be clearly seen that the insurance markets in Serbia, Montenegro, Macedonia and Bosnia and Herzegovina are far from the insurance markets in the EU members, in terms of the developing qualities, even though for some of them the results are stagnant, denote a decline or the insurance market is a buyer's market, etc. In 2010, Montenegro was on the bottom of the list, in terms of the achieved insurance premium. The Gross written premium on the insurance market in Montenegro, in 2010 slightly declined due to unfavorable trends in the real and overall financial sector by 5.16% in comparison to the previous year and amounted to 62.186 million EUR), than Macedonia, which was one position upper on the list, with 105 million EUR GWP and it was preceded by Bosnia and Herzegovina, reaching 178 million EUR GWP. Serbia, whose area is much wider, in addition to the population, whose number is much higher reaches 509 million EUR GWP and succeeds to surpass just Latvia, Malta, Estonia and Island, countries whose territory occupy far less area and the insurance markets are rather small. Croatia and Slovenia, whose population number is lower than the Serbian population number has two times (the former) four times (the latter) higher GWP for 2010.
Characteristics of the insurance markets in Serbia, Montenegro, Macedonia and Bosnia from insurance law regulative aspect
The insurance markets in Serbia, Montenegro, Macedonia and Bosnia developed gradually, in a subsequent manner, following the latest laws. After The Insurance Law, The Law on Insurance Supervision and The Law on Obligatory Traffic Insurance have been passed, in addition to the already existing Law on Obligations and the foundation of the insurance companies, on the basis on the modified business conditions and the specification of the General Specific and Separate insurance conditions, as well as the other normative acts in the sphere of insurance, these countries have established new, insurance market system. According to the new law regulations in these countries, the insurance issue was placed in new, qualitative, law and organizational frame. Therefore, we may conclude that the insurance markets in these countries follow the contemporary world trends in this field and yield the following conclusions:
"The world insurance market develops rapidly and in future it is expected development at a higher pace and spreading of the insurance activities, especially in the sphere of life insurance; the role of the financial mediators becomes more important as a result of the latest tendencies and the international climate in Europe, after the adoption of the EU directives regarding the freedom of trade and capital movement and their integration outside of their original country.
After the new insurance laws have been passed, especially after the passing of The Law on Insurance Supervision (somewhere known as Insurance Law) and the law modification, there was a change of the insurance market conditions in Serbia, Montenegro, Macedonia and Bosnia. The Law on Insurance (Insurance Supervision) is the basic law frame, whereas the Law on Obligations and the Law on Trade Companies are the additional law frame. By the aforementioned laws passing, there has been performed significant adjustment of the domestic insurance regulations in these countries, in accordance with the entire EU law acts corps (acquits communautaire) from the insurance sphere. The great modifications in insurance law regulations in the former Yugoslav republics enabled continuous increase in the GWP on the insurance market, increase in the number of insurance companies and insurance broker's groups possessing a license, providing and managing the resources from the National Insurance Office Guarantee Fund, increase in the employment number in the sector and further improvement of the primary law regulations.
These facts raise the question: "Why these countries haven't reached the EU countries development level in the field of insurance yet?" There are two possible answers to this question: the late implementation of the EU insurance directives, as well as the global economic crisis.
The initial insurance directive in the EU countries and in the same time the initial auto liability insurance was passed in 1972. Its goal was to implement the EU laws on auto liability in a gradual manner. This directive was the first that assigned the implementation for obligatory auto liability insurance. The process of passing this law was directed towards the implementation of certain rules for risk management of the insurance companies, as well as for the establishment of new, contemporary, analytical and professional approach. These laws also enabled that the work of the insurance companies in these countries becomes far more compatible with the work of the insurance companies in the EU countries.
The dysfunction of the markets and the tension in the sphere of credits, created on the behalf of the banks in the recent years had a negative influence on the insurance industry increase , all over the world and these could be the source of the reasons for the slower development of the insurance companies in the ex-Yugoslav republics, non-EU members.
Life Insurance Market Development, Marketing Strategy Building of the Insurance Companies as a Major Weakness of the Life Insurance Markets
All the information exposed in the paper so far raises the question:"Which class of insurance has the greatest potential for development in these countries?" That is the life insurance class, undoubtedly and in addition this fact raises the issue of the low total insurance premium in Serbia, Montenegro, Macedonia and Bosnia. In Table 3 there is statistical data for the achieved life insurance premium in the above mentioned countries and in all member countries of CEA. The CEA members reach a proportion of 60%-40% between the life and the non-life insurance on average, where the life insurance has the advantage. In Serbia, Montenegro, Macedonia and Bosnia the proportion is 95%-5% on average and the non-life insurance have the advantage, and that is a serious problem, which increases the necessity of finding an appropriate solution for the development stimulation, especially in the life insurance class in the mentioned countries. When comparing Serbia, Montenegro, Macedonia and Bosnia with the CEA-countries, in terms of the acquired life insurance premiums, the large difference between the total insurance premiums is clearly noticeable. There were 300 participants in the survey. On the first question, "Is there life insurance in your country?" 288 (96%) answered positively, whereas just 12 (4%) gave a negative answer. The second question, "Do you know some insurance company in your country, offering life insurance?" 247 (82.3%) answered "yes" and 53 (17.6%) answered "no." Further, the third question, "Have you ever insured your life?" was positively answered by just18 (6%), whereas the rest 282 (94%) said "no." When they were asked to indicate the reasons for not insuring their life, as a fourth question, 44 (15.6%) answered, "I don't know", 43 (15.2%) said that they didn't know where and how, while 32 (11.3%) said, "I don't understand what is that"; 50 (20.5%) said that it was due to the lack of confidence in the entire process, whereas 105 (37.2%) were not able to provide money to pay. The question number 5 referred to the insured clients, if they knew that the life insurance means saving of all the money and all 18 of them answered "no." The last question, "if you have the possibility, would you insure your life?" was answered with 229 (76.3%) positive answers and 71 (23.6%) negative. Taking into consideration the fact that the participants in the survey were younger people, which were expected to be educated (or at least literate) and to use actively the contemporary network means of communication and information (and have access to the latest information), according to the results it is the opposite, the number of uninformed is high and that is ¼ from the interviewed. A high percent of the people also don't know "where and how" and a great deal of them doesn't know what that is. A lot of the interviewed didn't know even why they would insure their life, which denotes that hadn't even thought about it. The inability of some people to provide life insurance due to the money factor is a clear indicator of the economic situation in these countries, as well, in addition to the fact that there were people that hadn't insured themselves due to the lack of confidence in the system. The most striking result is that even those that were informed in terms of the life insurance were not familiar with the fact that that involves saving money. That indicates that in these countries the life insurance is still an issue the people are not sufficiently acquainted with. Low is the number of people introduced to the idea that life policy is a kind of money saving or investment of the savings.
Due to the possible non-objectiveness, lack of the motivation and seriousness while giving answers through the social networks, as well as the inability to group the interviewed in separate categories, according to their age, sex and education, there was a need to re-check the results, through a survey that would provide a direct contact with the survey participants. The survey was taken at several places: Bihac, Bosnia, Vranje, Serbia, Bjielo Pole, Montenegro and Skopje, Macedonia and the results are in table 6. conducted is that the citizens from these countries are uninformed in terms of life insurance, which implicates that the insurance agents' terrain work is not properly arranged. Probably it is the already existing companies' guilt, regarding their lack of activity in this field; however the supervision agencies are also involved, since in some countries, they are offering training for their agents, in addition to the trainings offered by the insurance companies. It is interesting that the outdoor survey gave contradictory results, in terms of the question, "Would you insure you life?" compared to the same question on the social networks. On the question, "Would you insure you life" most of the interviewee answered "no" or "I don't know", which clearly denotes the vital problem the most of the insurance companies have and that is the insufficient affirmation of the products from the life insurance, the low marketing strategy, as well as the insufficient education of the insurance agents, whose responsibility is to present the life insurance products to the people in an easy and comprehensible manner.
From everything that was mentioned so far, the conclusion is that the reasons for the low life insurance development in these countries are the low living standard, the insufficient education regarding the life insurance products, the insufficient infrastructure of the regulations and the supervising activities on the insurance market,etc.
The question is "Why is so low the number of people that are acquainted with this information? Why in the other countries the life insurance is a regular practice, but in the ex-Yugoslav republics it is considered to be a luxury, not being taken into consideration as necessary?" Because of this condition, the insurance companies should develop the marketing service which would inform the citizens about the meaning of life insurance, what it covers, what are the benefits, what is the difference in comparison with the other kinds of insurance, where the assets are irrevocable, unlike the life insurance, etc. Also, the insurance agents training programs are of vital importance. The tasks given to the marketing agents, to perform should be the following: giving information, comprehensible explanation during the direct contact with the possible insurance clients, motivation of those that haven't ever thought about life insurance, presentation of the benefits, by the usage of special manners and techniques, taking into consideration the intellectual status of the client, as well. Because of that, the agent should posses intelligence, flexibility, adaptability, positive fluid, temperance, meekness, in other words, they should be a fully developed and mature person. Of course, the education of the future insurance client is especially important, as well, since that is something that they should deal with in the future.
Here, we have to emphasize the importance of the marketing that is crucial for the proper functioning of one insurance company on the market. The basic principles of the market are concluded from the following thoughts: By the means of the marketing instruments and tools it is necessary to search opportunities for satisfying the constant needs, as well as to reveal the effect of the numerous varieties in the surrounding on the constant needs and wishes and to discover a method, how they would be satisfied. (Avdalovic, Avdalovic, & Kalinic, 2004 ) Philip Kotler (2000 emphasizes the essence of the marketing, saying that marketing is a process, by which an organization links to the market in a creative, productive and profitable manner.
Proposal Measures for the Development of the Insurance Markets in Serbia, Montenegro, Macedonia and Bosnia and Herzegovina
After the detailed analysis of the data, regarding the implemented reforms on the insurance markets in Europe, the stimulation measures necessary for of the insurance market development in the former Yugoslav republics, non-EU members can be clearly established. I would recommend the following insurance politics to the creators:
The Competition reinforcement would enable a possibility to implement new insurance products, with a better quality and lower prizes, offering a wider spectrum of insurance products that increase the possibility a greater number of citizens to provide insurance. For example, the unit-linked products, which are insurance products, linked with the investment funds. Also, the possibility for the citizens to open insurance funds should be mentioned as an alternative, where they would participate on their own, by investment of assets that will cover a part of the loss, in a case of damage. In fact, in the insurance industry in the world, there are two types of companies, shareholdings and mutual companies. (Kong & Singh, 2005) An insurance company being formed as a shareholding company is a company formed and governed by the shareholders and managed just for a profit, as in the case with the insurance companies in Serbia, Montenegro, Macedonia and Bosnia. A certain amount to the insurance premium is being installed and the owners of the business share the profit. The mutual insurance company is a company that has no basic assets and which is in a possession of the policy bearers. (Hancock, Huber & Koch, 2002) A committee of directors is being voted and they manage the company and run the business. All assets belong to the owners of the policies and they might be paid off to them in a form of dividends or reduced premiums. (Walker, 2006) The company that would like to insure its members according to the in common principles is probable to gain a license from a supervising, authoritative organ, in order to start working as a mutual insurance company, which is identical to the shareholdings insurance company. (Federal Insurance Supervisory Office, 2000) The mutual insurance companies appear to be a great solution for separate classes of insurance, as well as the agricultural insurance, one of the low developed classes in these countries, instead of the great need from insurance of the agricultural possessions, due to the frequent climate changes in these parts of the earth.
The same goes for the increase in the activities of the already existing insurance companies, through a higher number of investments in the insurance, for its maintenance, as well as further development. Also it should be emphasized the development of the marketing strategies and of the companies, which according to the survey might be the main reason for the underdevelopment of the insurance market in these countries (the disinterestedness of the citizens, in terms of the insurance sphere, the lack of information about the insurance possibilities, etc.). (Lereah, 1985) Insurance companies are required to take a rather pro-active part in the development of distribution channels for insurance, by increasing the number and the quality of insurance intermediaries (brokers and agents), providing higher number of trainings for the employees in the insurance sale field (which would improve their sales skills), in addition to insurance sales through the internet, phone etc. (Franciskovic, 1986; Eckardt, 2007) Also, the role of the state is of a great importance, regarding insurance, through modifications adoption or passing of new laws, certain tax alleviation, insurance investment-e.g. monetary help to the insurance companies to cover the damages, etc. All in all, this is just a part of the measures that could be undertaken, in order to stimulate the insurance market development in the former Yugoslav countries, non-EU members. It is obvious that this is not an action which could be performed at once and it is quite logical that it requires a favorable climate, but the gradual implementation of the policy, similar to the insurance policy in the EU countries is of major importance, despite of the fact that the survey results demonstrate, that the insurance markets in the foreign Yugoslav countries have achieved positive increase in the recent years, due to the implementation of the latest law novelties, so it is still early to make conclusions. The results should be analyzed several years later, when crisis consequences won't be felt anymore and the insurance market will be in a phase, in which there will be much more results in the insurance field.
It is certain that the report results would have been rather different i.e. the insurance market in the foreign Yugoslav countries would have been much more developed, provided that the insurance markets had undertaken all these steps, with the exception of the economic factor that is the most realistic one in the entire study.
Other Possibilities of Citizen Protection
Observing from several aspects, the stimulation of the insurance markets in the former Yugoslav countries has a great importance, however, the most important is the protection of the citizens. Therefore, despite of the insurance buying, that provides money compensation in a case of damage, the citizens are supposed to think to another means of protection, as well, especially in those countries in which a small number of citizens are being insured. The expected loss might be decreased in two ways: the measures might reduce either the greatness of the damage, or the probability of damage, or even the both. The first alternative refers generally to the lowering of the loss whereas the second refers to the loss prevention. The loss prevention usually is called just protection, whereas the lowering of the loss, just insurance. For example, the spilling systems lower the loss in a case of fire; still they don't reduce the possibility of causing fire. On the contrary, the theft-protection systems reduce the probability of stealing; however they don't decrease the magnitude of the damage. The protection measures from the natural catastrophes also lower the graveness of the potential loss, while it is impossible to alter the probability of natural catastrophes. (Hofmann, 2009) 
Conclusion
From the already examined analyses from several aspects, regarding the vast majority of insurance markets in Serbia, Montenegro and Bosnia, the final conclusion is that these insurance markets constantly make progress in the recent years, having into consideration the fact that there are even greater possibilities for development in the future.
What is typical about these countries is that there is an impression that the market of insurance exists only in the last ten years, because that this the period when the new insurance supervision laws and the changes of the laws have been adopted. That provided entrance of the foreign capital, strengthening the competition on the insurance markets in these countries, as well as enrichment of the offers of insurance products and services, in addition to the agricultural production insurance, the latest product-Mini Casco launching, the liability insurance promotion, the establishment of control and supervision bodies, whose goal is to reinforce the supervising control over the insurance supermarkets (in most of the countries, that is the Supervision and Insurance Agency), etc. With the opening of these insurance markets and the growth of their attractiveness, there have been noticed a gradual increase in the GWP, mostly in terms of the non-life insurance.
However, we talk about markets which are still relatively small and underdeveloped, compared to the insurance markets in the EU countries, especially in terms of the GWP involvement in the GDP of the country, the yearly premium per capita, the market contraception and the premium structure. The underdevelopment of the market refers to all insurance classes and subclasses. This is even more striking when we talk about life insurance, whose development mostly depends on the life standard in the country and the economic stability, the unemployment rate, the county fiscal policy, the money market, as well as the established systems, in terms of obligatory social and pension safety.
In the paper it was presented a survey, giving the reasons for the underdevelopment of the life insurance and a comparative analysis of the life insurance premiums, in the former Yugoslav republics, non-EU members and the EU member countries and the conclusion is the following: the life insurance in Serbia, Bosnia, Montenegro and Macedonia is on a very low level, despite of its constant rise in the recent years and provided that certain measures are undertaken, its development will be stimulated and there will be a possibility for these countries to follow the insurance trends in the other European countries.
In the near future the development and the widening of these markets are unavoidable and a rise in the citizens' interest in terms of life insurance is expected. However, the insurance companies should also offer new, higher quality insurance products for their clients.
Even though the insurance companies in the ex-Yugoslav countries, non-EU members are profitable, that cannot improve the impression that their insurance markets are being underdeveloped. All in all, my conclusion is that this condition is due to the following reasons: economic factor, the lack of information, the distrust, prejudices, etc and that could be improved by the already mentioned measures in the paper analysis. The insurance companies have the most important role in this process, in addition to the improvement of the overall economic situation in these countries.
